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Nothing epitomizes this theme better than

the work of Al-Anon, which serves the family
and friends of alcoholics.

Tomorrow in the Russell Senate Caucus
Room, Al-Anon will sponsor a ‘‘Families in Re-
covery’’ luncheon celebrating Recovery Month.
I urge my colleagues to attend this important
event.

This is also the occasion of Al-Anon’s 50th
Anniversary. Congress should acknowledge
the many contributions of Al-Anon Family
Groups to recovery in our nation.

Al-Anon Family Groups has been a source
of help and hope for families and friends of al-
coholics for 50 years in communities through-
out the United States and worldwide.

Alateen is a part of Al-Anon for the younger
family members. Both Al-Anon and Alateen
freely cooperate with professional and govern-
ment organizations in addressing family recov-
ery. These are over 26,000 Al-Anon and
Alateen groups around the world in 115 coun-
tries, and literature translated into 30 lan-
guages.

America owes a debt of gratitude to Al-Anon
and Alateen.

Mr. Speaker, Congress should salute the Al-
Anon Family Groups for its continued service
to the family and friends of alcoholics in our
nation. As a grateful recovering alcoholic of
twenty years, I urge my colleagues to take this
opportunity to affirm the remarkable efforts to
the Al-Anon Family Groups.
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Mr. McINNIS. Mr. Speaker, I would like to
take this opportunity to pay tribute to Donavan
Cullings for his many years of honorable serv-
ice to the people of Creede, Colorado.
Donavan has made the decision to retire from
his position as a municipal judge and will be
remembered for his years of dedication and
time on the bench.

Mr. Cullings grew up in Los Angeles, Cali-
fornia until he was inducted into military serv-
ice immediately following high school. During
World War II, he was involved in activities in
the South Pacific for three years, diligently
serving his country. After returning home,
Donavan married his high school sweetheart,
Jan Elton, and later joined the Los Angeles
Police Department. He dedicated 26 years of
his life to law enforcement and then moved to
Creede where he bought the Creede Drug
Store.

The town of Creede eventually had a vacant
Marshal position, and Donavan decided to fill
that role for eight years willingly. He also
served as the County Coroner for 15 years.
Another calling attracted Donavan and he an-
swered it by accepting the job of Town Mag-
istrate for Creede, where he honorably served
as a municipal judge for 15 years.

Mr. Speaker, Donavan Cullings has led a
life to strengthen the fabric of the American
character whether it be in troubled waters
abroad or at home. His vigorous efforts de-
serve the praise and admiration of us all. As
part of his retirement, Donavan will volunteer
two days a week at Creede Museum and edu-

cate others about Creede’s long-standing his-
tory. I would like to extend my warmest re-
gards to Donavan upon his retirement and
wish him and his family the best in many
years to come.
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Mr. UDALL of Colorado. Mr. Speaker, I rise
today to acknowledge the important environ-
mental achievements of the Aspen Skiing
Company.

As most people know, Aspen is one of the
nation’s premier ski resorts. It is nestled at the
head of the Roaring Fork Valley in Colorado,
and is surrounded by dramatic, rugged peaks
which draw people from around the world to
ski its slopes. The officials and employees of
the Aspen Skiing Company know first-hand
the value of the environment to their oper-
ations. If they do not preserve the beauty that
surrounds this resort, then they know that they
will lose skiers and ultimately profits. They
know that a healthy, quality environment
equals a healthy, profitable ski operation.

As a result, the company has taken a num-
ber of steps and adopted a number of prac-
tices that, in the long run, will help preserve
the environmental quality of the valley. Their
environmental and energy efficiency initiatives
have won them many awards over the years.
But as a recognition of their belief that envi-
ronmental actions are not just transient and
short-term policies, the company was awarded
the Golden Eagle Award for Overall Ski Area
Operation at the National Ski Area Associa-
tion’s annual convention. This award, estab-
lished in 1993 by Mountain Sports Media, rec-
ognizes the positive environmental efforts of
ski areas across the county. A panel of judges
evaluates ski areas for their environmental ef-
forts and grants these awards to deserving
areas that employ environmental practices at
their areas.

Aspen Skiing Company received this special
award for its long-term environmental excel-
lence and in setting high standards for other
resorts to follow. It was also recognized for the
fact that its environmental stewardship is evi-
dent in every facet of its operation—its pur-
chasing of wind power, recycling demolished
building material, water saving, energy effi-
cient lighting, environmental scholarship pro-
gram and its design of ski runs to reduce ero-
sion and limit tree cutting. It also has estab-
lished partnerships with the Environmental
Protection Agency and the state of Colorado
on pollution prevention practices.

All of these actions and more demonstrate
that Aspen Skiing Company takes its environ-
mental obligations seriously. Skiing is by its
very nature an environmental sport. Skiers are
exposed to the elements and the majesty of
the mountainous environment. That experi-
ence is diminished when the resorts do not re-
spect the landscape and take steps to pre-
serve the very asset that draws people to the
sport in the first place.

I congratulate Aspen Skiing Company for its
great work and the model it is providing to re-

sorts across the country. As the following story
indicates, other ski areas, such as Vail, are
also incorporating environmental values and
practices at their operations. Let’s hope that
Aspen’s example can be replicated at all re-
sorts in Colorado and throughout the nation.

[From the Vail Daily]
ECO-CHALLENGERS: RESORT COMPANIES GO

GREEN

(By Maia Chavez)
Has the time come for ski resorts to flex

some real muscle in the eco-arena? Resort
company decision-makers are betting a por-
tion of their revenue that it has, and while
that portion may still be little more than a
token, the very existence of increasing struc-
tured environmental programs within resort
companies is telling.

‘‘I’ve seen a few significant industry trends
since I’ve had an environmental position at
the resort,’’ said John Gitchell, environ-
mental manager for Vail Resorts. ‘‘One
major trend that has impacted us is the in-
vestigation of impact at ski resorts. When I
started my job that trend was just begin-
ning. But the impact of ski resorts is highly
visible, and sooner or later, it was going to
attract attention.’’

Gitchell also cited increasing strictness by
regulators, scrutinization of both of develop-
ment and resort operations, and
ecoterrorism as having given a boost to the
development of environmental programs
within resort companies.

Recent episodes of eco-terrorism directed
at ski resorts might be a harsh—and ex-
treme—indicator, but as a cultural barom-
eter they have served to force the issue onto
the media’s consciousness. Once in the spot-
light, resort companies feel the pressure to
take action, and to make their presence
known as activists for the cause of
environmentalism.

As part of the Partnership for Environ-
mental Education Programs speaker series,
Gitchell recently shared the podium with
Aspen Skiing Company director of environ-
mental affairs Auden Schendler for a presen-
tation on the ‘‘greening the resort culture.’’
As spearheads for environmental programs
at their respective resort companies,
Gitchell and Schendler represented an inter-
esting counterpoint as they outlined recent
developments at each resort.

BIG MAC WORLD

In a humorous attempt to highlight the
problem with a ski company trying to rep-
resent itself as an environmental activist,
Schendler compared Aspen Skiing Company
to the MacDonalds franchise.

‘‘We’re an investing company, too,’’ he
said. ‘‘We’re trying to make money. The one
difference from our perspective is that Aspen
is privately owned. We’re not beholden to
shareholders. We can’t actually be sued if we
don’t make enough money, though our own-
ers don’t like it much.’’

As a private company, Aspen has, in the
past three years, developed one of the most
extensive and award-winning environmental
programs in the ski industry. According to
Colorado Ski Country USA, Aspen is recog-
nized as one of the country’s most environ-
mentally responsible ski areas, striving to
‘‘redefine corporate environmentalism.’’

TAKING A STAND

Aspen Skiing Company was the first in the
industry to create an Environmental Affairs
Department, and to make it an integral part
of their senior management.

What does that mean in practical-speak?
‘‘We have a set of guiding principles, and

the main principle is that we provide the op-
portunity for ‘the renewal of the human spir-
it’,’’ explained Schendler. ‘‘That may sound

VerDate 11<MAY>2000 05:29 Sep 06, 2001 Jkt 089060 PO 00000 Frm 00019 Fmt 0626 Sfmt 0634 E:\CR\FM\A05SE8.061 pfrm04 PsN: E05PT1



CONGRESSIONAL RECORD — Extensions of RemarksE1590 September 5, 2001
cheesy, but the truth is that, as director of
environmental affairs it allows me to do
whatever I think best in order to uphold that
principle. For instance, if I want to sell con-
sulting services and help other ski areas be-
come more environmentally responsible, I’m
still conforming to our ‘guiding principles’.’’

This year, the company produced its first
published ‘‘sustainability report’’, a detailed
catalog of the company’s environmental pro-
grams and policies, statistics on its natural
resource consumption and pollution, re-
source efficiency, hazardous waste manage-
ment and compliance, community and envi-
ronmental education programs, habitat,
wildlife and open space protection.

SUSTAINABLE SLOPES?
‘‘Ski companies don’t have to be rape-and-

pillage organizations,’’ said Schendler. ‘‘We
don’t have to clearcut slopes. We can have a
more harmonious relationship with the com-
munity and the environment.’’

To that end, Aspen has implemented such
initiatives as s-curved, bio-diverse and un-
bulldozed slopes to minimize erosion and
protect wildlife, wind-powered ski lifts, em-
ployee and community initiatives and a pol-
lution prevention partnership with the EPA
and the Colorado Department of Public
Health and Environment.

Recent developments in Aspen Skiing
Company’s program have included the
deconstruction of the mountain’s popular
Sundeck Restaurant and the Snowmass
Lodge and Club, two buildings which were
scheduled to be razed and rebuilt. Materials
from both structures were harvested and re-
cycled, with unsalvageable materials
composted. According to Schendler, 94 per-
cent of the structures were diverted from the
Pitkin County landfill. That comes to 8,000
cubic yards of space, or an addition of three
months to the projected life of the landfill.

The Sundeck Restaurant was rebuilt to
conform with guidelines established by the
U.S. Green Building Council’s Leadership in
Energy and Environmental Design (LEED)
program. LEED is the nation’s first national
certification process for environmentally
friendly building. The 3,700-square-foot deck
was built from recycled materials, ozone-de-
pleting CFCs in refrigeration systems, insu-
lation and carpet pads were eliminated, land-
scaping was designed with native vegetation
to reduce water use, low toxicity paints
glues and sealants were used, and the list
goes on.

A DROP IN THE BUCKET

As Schendler pointed out, however, many
of these adjustments are a mere drop in the
bucket when factored into total resort oper-
ations.

‘‘Thirty percent of the Sundeck Res-
taurant is wind-powered,’’ he said. ‘‘But you
have to ask, what percentage of our total en-
ergy purchase does that represent? The an-
swer is half of one percent, Barely any-
thing.’’

Does it have a major influence on pollu-
tion? Not really, said Schendler, who cal-
culated the total impact as the equivalent of
not driving your car for 97,000 miles, or
planting 40 acres of trees. So, is this an ex-
ample of ‘‘greenwashing’’—a mere pretence
on the part of a resort company?

‘‘We couldn’t power the whole operation
with wind,’’ explained Schendler, ‘‘It’s too
expensive. We’d go bankrupt. But what we
can do is buy some wind power, make that
statement, popularize it among our employ-
ees and guests, and encourage other ski
areas to follow suit.’’

VAIL DEVELOPS ITS POLICIES

Vail Resorts’ environmental program
began to take shape in 1998, although
Gitchell stressed that the arduous process of

adopting a company policy is very much still
in the formative stages. ‘‘We’ve had some
successes,’’ he said. ‘‘But that isn’t to say
that we’re suddenly a different company or a
different culture.’’

Last season, Vail Resorts developed a com-
puter-generated assessment tool allowing
the four resorts to measure their environ-
mental practices against an outline of pre-
set standards. The tool was subsequently
adopted by the National Ski Areas associa-
tion who, after some modification, passed it
on to resorts throughout the country.

The Skiing Company awarded Vail with
the Silver Eagle award for environmental
achievement in ‘‘visual impacts’’ for the
Blue Sky Basin project, touted by Colorado
Ski Country USA as the most environ-
mentally sensitive ski area expansion under-
taken in North America.

Among recent environmental initiatives
are the prototype composting operation in-
troduced last season at the Game Creek Club
on mountain restaurant, third-party audits
by an environmental consulting firm (initi-
ated this summer), the replacement of 25
fleet vehicles with ‘‘townie’’ bicycles, and
the purchase of 475 blocks of clean, wind-gen-
erated electricity per month.

‘‘To emphasize Mr. Schendler’s point, our
wind energy purchases also come out to less
than one percent of our total energy pur-
chase,’’ said Gitchell. ‘‘But the stage has to
be set for continuing policies.’’

Gitchell said that Vail Resorts’ goals for
the coming year are to improve education
and communication, improve regulatory sys-
tems, reduce green house gas emissions, and
implement a sustainable building program.
He said that likes the idea of Aspen Skiing
Company’s community environmental advi-
sory committee, which integrates local envi-
ronmental activists into the resort’s man-
agement process.

‘‘The bottom line is that we don’t know for
sure that we can achieve sustainability in
this world,’’ said Schendler. ‘‘By doing what
we are doing, we are making the assumption
that we can. And it’s a vital leap of faith.’’
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Mr. KUCINICH. Mr. Speaker, I rise today to
celebrate and recognize the Honorable Sen-
ator John Glenn and his wife Mrs. Annie
Glenn, on their achievement of the Greater
Communicator Award.

Senator and Mrs. Glenn have an incredibly
dedicated history of public service, and have
remained committed to serving their commu-
nity for years. Mrs. Annie Glenn has suffered
and overcome a severe stuttering problem,
and after completing an intensive therapy pro-
gram she now speaks confidently and has
given countless speeches.

Senator Glenn was the first American to
orbit the earth in 1962 and returned to space
in 1998. He was elected to the U.S. Senate in
1974 and retired in 1998. His distinguished ca-
reer as a public servant earned him the re-
spect and admiration of his colleagues and
constituents alike.

Senator and Mrs. Glenn have dedicated
their entire lives to the betterment of their local
and international community. This Great Com-
municator Award is being presented to Sen-

ator John and Annie Glenn in recognition of
their tireless efforts in public service and a life-
time of service. The Cleveland Hearing and
Speech Center is presenting this prestigious
award during their 80th anniversary celebra-
tion.

Mr. Speaker, please join me in recognition
for two outstanding individuals, Senator John
Glenn and his wife Annie, for their lifetime of
outstanding achievement. Their love, dedica-
tion, and commitment to bettering their com-
munity has touched thousands of Americans.

f

HONORING DOCTOR WILLIAM
GEORGE SHANKS UPON HIS RE-
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Mr. McINNIS. Mr. Speaker, I would like to
take this opportunity to pay tribute to a man
who has dedicated himself to the care and
well being of others. Dr. William Shanks has
not only sought to improve the lives of others
through the practice of medicine, but he has
also been actively involved in various political
and community-based organizations through-
out his career. Upon his retirement, I would
like to recognize the difference that Dr.
Shanks has made in so many lives.

Born in Scotland in 1943, William came to
the United States with his family and eventu-
ally took up residence in Philadelphia. This is
where William studied from his early years
through his medical schooling at Temple Uni-
versity. William’s time was occupied not only
with his studies, but also as a member of the
local Teamster’s Union. Following his medical
education, his profession provided the oppor-
tunity to work at the Presbyterian Medical
Center in Denver, Colorado. Dr. Shanks al-
ways harbored a sincere desire to serve his
country and after his internship was completed
in Colorado, he joined the United States Navy
and was a diving and medical officer on a
submarine. After serving his country, William
returned for four more years at St. Joseph
Hospital in Denver to complete his medical
residency.

In 1976, Dr. Shanks relocated to Grand
Junction, Colorado to the benefit of the com-
munity of Grand Junction. Dr. Shanks joined
the staffs of St. Mary’s Hospital and Medical
Center and the Grand Junction VA Medical
Center. Beyond the scope of his medical re-
sponsibilities locally as the Chief of Surgery
and the Chief of Staff, Dr. Shanks chose to
further serve his community by sitting on the
board of St. Mary’s Hospital, Colorado Trauma
Institute, Colorado Medical Society Foundation
and the Mesa County Independent Physicians’
Association. Furthermore, William has had the
distinct honor of serving as president of the
Mesa County Medical Society, Denver Acad-
emy of Surgery and other organizations. At
the intersection of medicine and politics, Dr.
Shanks has recently been appointed to the
Governor’s Trauma Council.

Equally important, William and his wife Stel-
la have raised four children—Maggie Anne,
Bradley, Fiona and Lorna. While maintaining a
busy schedule providing care to his patients
and the State of Colorado, Dr. Shanks always
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